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Chronic underfunding of 9-1-1 
workforce; lack of recognition

Public, policymakers only hearing 
about the problems

High burnout, turnover, stress, 
health issues among 9-1-1 pros 
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Problems Being 
Addressed



Raising awareness and appreciation of 
the hard work done for all of us by 

America’s 9-1-1 professionals

Solution



Strategy #1. Get Rid of the Silos

PR & Marketing

Marketing and 
corporate comms 
gets the attention 
of key audiences. 

Fundraising

Fundraising gives 
people an 

opportunity to join 
in your cause and 
feel good about it. 

Greater Impact and 
Mission Success
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Here’s what can happen when everyone pulls together!
This video appeared in hundreds of theaters nationwide.

https://www.youtube.com/watch?v=SXZPN2vhCjA


Strategy #2. 
Appeal 

to Emotions

▪ Play up how you’ll help “real people”   

▪ Use authentic, emotional stories 

▪ People remember how you make them 
feel more than what you say 
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https://www.youtube.com/watch?v=J0WP6Pek-Eo


https://thankyou911.org/what-others-are-saying




Strategy #3. 
Leverage the 

Influence of VIPs   

▪ Big names in your community 

▪ Government officials 

▪ Celebrities 

▪ Sports figures 
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Strategy #4. 
Leverage Your 

Funders’ 
Interests  

▪ Visibility for them in your community 

▪ Positive brand identification with your 
cause 

▪ Mission impact
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#ThankYou911 Results 

Over
2.5 million 

Movie Viewers

Close to 
1 million 

Radio Listeners

$350,000 
for 

Scholarships

$65,000 
for Diversity
& Inclusion
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“Priceless” 

Association 
membership 

growth, 
retention, and 
engagement

Higher VIP and 
public support 

of 9-1-1 
especially for 
physical and 

mental health, 
training and 

benefits
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Poised to win 
$15B in federal 

support of 
NG9-1-1 … 

reclassification 
of 9-1-1 pros 

as public safety 
workers



When PR & Marketing, 
and Fundraising Do Align
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Educate the public Attract and appeal 
to potential 

donors

Leverage multiple 
channels

Advance client’s 
mission and 

visibility

Enhance 
members’ 

appreciation of 
NENA



If you want to go fast, 
go alone; if you want to 

go far, go together.  

-- Proverb



Together We Can Do So Much!

Dale Curtis

Dale Curtis Communications 

dale@dalecurtiscommunications.com

www.Calendly.com/dalecurtis

202-246-5659

Laura Tucker

Laura J. Tucker Consulting

Laurajtuckerconsulting@gmail.com

www.Calendly.com/laurajtuckerconsulting

510-418-0248
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